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ChangeLab Solutions 


We partner with state and local leaders to improve 
health in communities, especially the underserved. 


We research legal and policy questions, draft policy 
language, and train community leaders to put these 
ideas to work. 


ChangeLab Solutions 


Agenda: 


1. Engage & build partnerships 


Assess local data 


2. 
3. Enhance access 
4. 


Policies that maximize benefits 


POLL: 


What’s afarmers’ 
market? 
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ChangeLab Solutio 


California Certified Farmers’ Markets 
and Farm Stands 
‘A Closer Look at State Law 
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http://changelabsolutions.org/publications/CA-farmers-markets-farm-stands 
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WHAT’S THE LINK? 


Median Daily Vegetable Intake 
Among Adults in the United States 


Ned 
Oregon and California are also 
above the national score on 
access to a healthier food : . 
: State Indicator Report 
retailer, farmers market on 
density, and farmers market Fruits and Vegetables 
acceptance of nutrition 
assistance program benefits. 


www.cdc.gov/nutrition/downloads/State-Indicator-Report-Fruits-Vegetables-2013.pdf 


Farmers’ markets are more 


expensive than grocery stores — 
TRUE OR FALSE? 
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POLL: 


Certified California Farmers’ 
Markets must accept SNAP — 
TRUE OR FALSE? 
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SUPPLEMENTAL NUTRITION 
ASSISTANCE PROGRAM 
4 (SNAP) 
Learn how to accept : aT FARMERS MARKETS: 


SNAP at markets r Biba 


www.ams.usda.gov/AMSv1.0/getfile?dDocName=STELPRDC5085298 
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Why to accept SNAP benefits Airc Posta 


How to install EBT systems at 
farmers markets 


How to use scrip projects to accept 
SNAP benefits at farmers markets 
How to become an FNS SNAP 
retailer 

What equipment is required to 
accept SNAP benefits at farmers 
markets 

How to make SNAP EBT succeed at 
farmers markets 
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Community 


Market Managers 


Farmers 
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Community 


City Planners 
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City Planners 


City Planners 


Police 
Traffic 


Questions? 
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Sample Survey for Farmers 


‘Anew farmers market is being proposed for We are trying to 
assess the level of interest of producers in participating in the market, once it has been 
‘developed. Providing answers to these questions will help us to gather that information 
and in no way obligates you to participate. 


a. Yes, | would lke to have the opportunity to sell my agricultural products directly to 
consumers at a local farmers market 


1. The distance | would be willing to drive to a market to sell my products is: 
a 5-10 miles 
a 11-20 miles 
a 21-30 miles 
a Over 30 miles 


| would be interested in a market on the following day(s) 
Monday 
Tuesday 
Wednesday 
Thursday 
Friday 
‘Saturday 
‘Sunday 


Based on my schedule and my experience, the best time of the day for this market 
would be 
a Morning 
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FARMERS 
MARKET 
COALITION 


mnarrkode are good For exerfore. 
fj % Berg wnt te make tom en bate 


Rec <ciml MPP needs Your support today! 


Inspiration Award i reauthorized, innovative programs, suchas the Farmers Marketand Local Food Pramotion 
Program (FMPP), will expire on September goth. Before their August recess, both the Senate and House 
passed their versions ofthe Farm Bil, which included funding for key farmers market programs. 
Congress returned to Capitol Hill on Monday, and will wow ether pass a ew Ferm Bi, extend the 
current Farm Bill or do nothing before adjourning for election season. 


If there is an extension of the 2008 Farm Bill, FMPP is in danger of being on 


Proportion of Households within 1/2 Mile 
of a Farmer's Market 


© Farmers martet 
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Find a Market 
Search again 
Markets in ALAMEDA County 


Find Certified 
Markets: 
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Source: Locally Nourished: How a Stronger Regional Food System Improves the Bay Area, SPUR (2013) 
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Source: Locally Nourished: How a Stronger Regional Food System Improves the Bay Area, SPUR (2013) 
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NETWORK FOR A HEALTHY CALIFORNIA 


SNAP-ED FUNDED INTERVENTIONS AT 
FARMERS’ MARKETS 


Rosanne K. Stephenson, MPA 


Program bevelopment Section 
Network for a Healthy California 
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How to Select a Farmers’ 
Market to Work With 


¢ Neighborhood-based 
¢ Affordable produce 


¢ Accessible by public 
transportation 


¢ Lots of variety 
¢ Individuals/families as customers 


Tools for Identifying 
Qualifying SNAP-Ed Sites 


¢« American Communities Survey 
(ACS) 
¢ Data Sets: 
2006 — 2010 
2007 — 2011 
hittp://www.census.gov/acs/www/ 


Network Data Sets 


http://www.cdph.ca.gov/prog 


rams/cpns/Pages/Network- 
LHDFAP2014.aspx 


Attachment #83 - #8 
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Network GIS 


http://www.cnngis.org/ 


Alternative Site Locations for 
Farmers Markets SNAP-Ed 


Schools 

Clinic (FQHC) 

Governmental Organizations (CDPH) 
Retailers (Mall parking Lots) 
Worksites 

WIC 

CalFresh Offices 

Day Care Centers 


Schools 


http://www.cdph.ca.gov/prog 


rams/cpns/Pages/Network- 
LHDFAP2014.aspx 


Attachment #1 
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3.Access 


Physical Access 
Economic Access 

Cultural Access 
Knowledge Access 


CalFresh EBT and CalFresh 
Incentives at Farmers’ Markets 


O- 
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CalFresh EBT in PCFMA’s Farmers’ Markets 


O 


PCFMA’s Market Match CalFresh Incentives 


Farmers’ Market Impact: 1996-2012 


CalFresh EBT Redemptions at PCFMA Farmers' Markets 
January 1996 to December 2012 
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Farmers’ Market Impact: 2008-2012 


CalFresh EBT by Month 2008-2012 
Markets Open in Each of 5 Years 
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Impact of Incentives on Low-Income Families 


What is Behind this Increase? 


O 
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Outreach Strategy: Paid Advertising 


Spend Less. 
Buy More. 
Eat Better. 


Outreach Strategy: Direct Mail through Social Services 


Outreach Strategy: Tabling at Community Events 
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Outreach Strategy: Nutrition Education Classes 


For More Information 
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SNAP-Ed at Farmers’ Markets 


Promote the Farmers’ Market at: 
* Schools 
WIC Offices 
FQHC 
Low Income Worksites 
CalFresh Offices 


Promotion Tools 


Flyers 
Posters 
* Radio 
« Newspaper 
* Social Media 
Cookbooks 
Recipes 
* Tip Sheets 
¢ Prize Wheels 
* Tents 
Banners 


Enhanced SNAP-Ed Activities 


Nutrition Education 

PA Demonstration 

Ask a Dietician 

Product Tasting 
Cooking Demo 

Game Wheel with prizes 
Champion Farmer/Mom 
Booth with Materials 
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Harvest of the Month 


www.harvestofthemonth.com 


Retail Materials 


A Healthy Way to Add 
Flavor to Every Meal! 
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Online Ordering 


Network for a Healthy California 


Ontine Catalog 


Online Ordering System 


Laura Webster 

Online Ordering/Inventory Specialist 
916-449-5376 
Laura.Webster@cdph.ca.gov 


CONTACT US 


California Department of Public Health 
Nutrition Education and Obesity Prevention 
Branch 


Main Line: 916-449-5400 
Rosanne Stephenson 916-449-5403 
Rosanne.stephenson@cdph.ca.gov 
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Questions? 


.Policies 


FARMERS’ MARKETS: 


Expensive & time-consuming to open 


Not located when/where community can 
access them 


Don’t accept EBT/WIC 


Displaced by other uses 
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WHY IS PO L i CY IMPORTANT? 


EXAMPLE: FARMERS’ MARKETS 


to ensure that public transit 

provides access to full-service grocery stores, 
farmers’ markets and other key healthy food 
retailers. 


in low-income and nutrition deficient 
neighborhoods, including joint use 
opportunities on publicly owned land. 


SAN JOSE, CA 
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SAN JOSE’S“MINI MARKETS” 


Certified Farmers’ Markets 


(Ordinance Amending Ch. 20, 2012) 


The market must operate a 
redemption program for, 
CalFresh Electronic Benefits 
Transfers, as well as federal 
Farmers’ Market Nutrition 
Program coupons (both 
through the Special 
Supplemental Nutrition Program 
for Women, Infants and Children 
as well as the Seniors Farmers’ 
Market Nutrition Program). 


SAN JOSE, CA 


20.80.265 Location 
Requirements 


Certified Farmers Markets 
including Small Certified 
Farmers Markets, located 
in residential zoning 
districts are allowed to 
operate only at school 
sites, library sites, 
community center sites, 
or church/religious 
assembly sites. 


SAN JOSE, CA 
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al v Partner with 
institutions (hospitals, 
universities, schools) 
v Revitalize downtowns 


v Create community 
gathering places 


= i] v Improve low-income 
access 


Questions: 


Engage 
Assess 
Access 
Policy 


Resources 
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ChangeLab Solutions 


California Certified Farmers’ Markets 
and Farm Stands 
‘ACCloser Look at State Law 


Join | Donate | Login 
FARMERS 
MARKET 
COALITION 


Re MCn aml FPP needs Your support today! 


TAS OUKOUICTAMANALCIKON  Ustocs authorized imovativ programe, euch asthe Famets Masket and Local Food Promotion 


sod thoi o! i ed funding for key farmers markot programs. 
YL Cm 0 Capitol Hill o and will now either pass a new Farm Bill, extond the 


National Farmers’ Market Coalition 


FOR MORE INFORMATION: 


Contact your Program Manager or: 


Betty Sun: Research and Evaluation Section 


Lisa Tadlock: Policy, Planning & Partnerships Section 
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DISCLAIMER 


The information provided in this discussion is for informational 
purposes only, and does not constitute legal advice. 
ChangeLab Solutions does not enter into attorney-client 
relationships. 


ChangeLab Solutions is a non-partisan, nonprofit organization 
that educates and informs the public through objective, non- 
partisan analysis, study, and/or research. The primary purpose 
of this discussion is to address legal and/or policy options to 
improve public health. There is no intent to reflect a view on 
specific legislation. 


© 2013 ChangeLab Solutions 


ChangeLab Solutions 


THANK YOU! 


Heather Wooten 
hwooten @changelabsolutions.org 
changelabsolutions.org 
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